GANT JOINS EMMANUEL MACRON’S
FASHION PACT

GANT takes the next step toward a more sustainable
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Now the brand is taking a firmer stance on sustainability
by signing the Fashion Pact.
“It was a natural decision for GANT to join the Fashion
Pact,” says Brian Grevy, CEO GANT. As a united front, we
can work towards mutual goals, we can transform the
business, and work to improve the impact we have on
the environment. Staying together makes us stronger and
our possibilities to make good changes greater.”
GANT is the original American lifestyle brand with European sophistication, offering premium clothing, accessories and home furnishings for men, women
and kids. Born in 1949 on the campuses of the American East Coast universities and raised in Europe, GANT enjoys a global presence in over 70 markets, 750
stores and 4,000 selected retailers. In 2019 GANT celebrates 70 years of learning. Please visit gant.com for more information.

